
In the heart of every seed, there’s a story — a tale that travels from the sun-dappled fields to 
the bustling marketplaces, resonating with the toil and passion of farmers and the enduring 
vibrancy of nature. Agriculture, a cornerstone of civilization, is not just about cultivating crops 
but also about nurturing stories. Storytelling transcends traditional methods, becoming a 
pivotal marketing strategy that connects consumers’ hearts to the farmers’ hands in the most 
primal way. The story of your farm has never been more important!!!!! 

People are increasingly drawn towards brands that offer authenticity and relatability. Every 
farm has a unique story to tell, and sharing yours allows you to evoke emotions, build trust, 
and forge a stronger connection with your audience. In the realm of agriculture, your farm’s 
story becomes an opportunity to highlight your commitment to sustainable practices, quality 
produce, and the values you hold.

STORYTELLING

Description of the activity

Easy operations to be replicated

Know Your Audience Who needs to hear your story? When you consider who your 
audience might be, many questions come to mind; what stories do they know already, are 
they a particular age, sex, industry, geographic location, and will you have more success 
through keeping your target audience quite broad?
Define Your Core Message: Once you’ve established who needs to hear your message, you 
need to be clear on what that message will be. Is it a position or stance on an issue? Is it 
selling a product, or a business tagline?
Decide What Kind Of Story You’re Telling: Continuing on from your core message, it’s 
imperative that your story makes sense. This is where you’ll expand on that main message 
and explain to your audience what you are about. Examples of types of stories include:

Provoke action
Provide education
Explain values
Bring together community
Show the human side of a business



Expected outcomes

Purpose Added value Target Audience

To create stories and wrap 
them with excitement and 
entertainment 

Storytelling is a powerful 
tool for educating 
consumers about farming 
practices, food production 
and the importance of 
supporting local agriculture. 
By sharing stories about the 
challenges and rewards of 
farming, you can raise 
awareness of issues such as 
food security, environmental 
sustainability, and the value 
of small-scale farming.

Target audiences could be 
but are not limited to:

Consumers
Fellow farmers
Young individuals 
Industry bodies

   Type of experts to be involved

Content creator (text, video, graphics) 
Storytelling Specialist

   Requirements

Geographical requirements Type of products Legal requirements

Before creating your content, 
you need to understand your 
target audience in each 
region.

You can use social media 
analytics, surveys, and 
customer feedback to gather 
insights and segment your 
audience by location.

You can create a story for 
each one of your products, 
or a group of products. 

Adopting content created by 
third parties like photos and 
music should be copyright-
free. Websites like 
Pixabay.com or 
unsplash.com offer a wide 
range of content usable even 
for commercial use. 
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Tips & tricks/successful case study
1.  Creating Engaging Content. Creating engaging content is central to effective storytelling. 

This could range from insightful blog posts and newsletters to captivating videos and 
social media updates. The objective should be to offer value, insight, and a closer look at 
your farm’s operations and the dedicated people behind it.

2.  Photographic Tales: A single image can convey the essence of a story. Whether it’s the 
golden hue of a wheat field at sunset or the meticulous hands of a farmer nurturing a 
sapling, photographs breathe life into narratives. They offer a window into the world of 
agriculture, making stories more relatable and impactful.

3.  Videos and Infographics: In today’s digital age, dynamic content reigns supreme. Videos 
can transport viewers to the heart of a bustling farm, while infographics can simplify 
complex agricultural data, making it digestible and engaging.

4.  See here the impact that sharing their farm’s story on social media can have.

https://www.youtube.com/watch?v=LjlmZV2rfnA

