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AgriXPlainer

Implementing effective digital advertising methods on social media can significantly
enhance the visibility and appeal of the agri-food products. This involves using targeted
strategies and creative content to engage with a wide audience.

Collaborating with social media experts can help tailor farmers’ and company’s approach
to maximize reach and impact, ensuring the products stand out in a crowded market.

. Identify social media experts: Select professionals who specialize in digital marketing
and have a proven track record of successful social media campaigns in the agri-food
sector.

. Develop a strategy: Work with these experts to develop a comprehensive social media
strateqgy that aligns with your brand goals and targets the right audience. This includes
selecting appropriate platforms (e.qg., Instagram, Facebook, TikTok, LinkedIn) and crafting
compelling messages.

. Create engaging content: Produce high-quality content that resonates with your
audience. This might include visually appealing photos and videos, behind-the-scenes
glimpses of your production process, and engaging stories about your products.

. Leverage influencers: Identify and collaborate with social media influencers
(local/national/international level) who align with your brand values and have a
substantial following. They can help promote your products to a broader audience.

. Monitor and adjust: Use analytics tools to monitor the performance of your campaigns.
Adjust your strategy based on the data to continuously improve engagement and reach.



Purpose

Added value

Target Audience

Enhance brand awareness
and product visibility
through targeted and
engaging social media
advertising.

Increased engagement and
reach, leading to higher
sales and stronger brand
loyalty.

General consumers, food
enthusiasts, youngster and
potential business
partners who are active on
social media platforms.

Type of experts to be involved

Social media marketing specialists
Content creators (photographers, videographers)
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e Influencers
e Data analysts

Requirements

Geographical requirements

Type of products

Legal requirements

While local targeting can
foster community ties,
leveraging global social
media platforms can
significantly broaden your
reach.

Focus on creating a mix of
content that includes
product showcases,
educational posts, and
engaging stories that
highlight the uniqueness of

your brand and/or products.

Develop clear agreements
with influencers and content
creators outlining the terms
of collaboration, content
usage, and promotional
activities.

1. Identify the right platforms: Choose social media platforms that best align with your
target audience’s preferences and behaviors (e.g. for young generation
Instagram/Facebook, for professional partnerships LinkedIn can be much more efficient).

2. Consistency is key: Maintain a consistent posting schedule to keep your audience
engaged and informed.

3. Engage with your audience: Actively respond to comments and messages to build a
strong community around your brand.

4. Use analytics: Regularly review performance metrics to understand what content works

best and refine your strateqgy accordingly.



5. Collaborate creatively: Work closely with influencers and content creators to produce
authentic and creative content that resonates with your audience.
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