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Combating greenwashing involves adopting transparent,

truthful, and verifiable sustainability practices to differentiate your agri-food business from
those making misleading environmental claims. This practice emphasizes genuine
commitment to sustainability and ensures that marketing messages accurately reflect your
environmental efforts.

Understand Greenwashing: Educate yourself and your team on common greenwashing
tactics, such as vague claims, lack of proof, and irrelevant assertions.

Audit Your Practices: Conduct a thorough audit of your business operations to identify
genuine sustainable practices and areas needing improvement.

Develop Clear Policies: Establish clear, transparent, and verifiable sustainability policies that
guide your business operations and marketing strategies.

Provide Evidence: Ensure all sustainability claims are supported by credible evidence, such as
certifications, third-party audits, and measurable results.



Purpose

Added value

Target Audience

Transparent and truthful
communication about
sustainability efforts builds
trust and credibility with
customers, leading to
increased loyalty.

By avoiding greenwashing,
your brand stands out as
genuinely committed to
sustainability, attracting
environmentally conscious
consumers.

Demonstrating real
environmental responsibility
improves your brand’s
reputation and aligns with
the growing demand for

sustainable practices.

Emphasizing genuine
sustainability fosters a
culture of accountability and
continuous improvement
within your business.

Educating customers
about genuine
sustainability empowers
them to make informed
purchasing decisions,
supporting a market shift
towards environmentally
responsible products.

Type of experts to be involved

e Web design Professionals
e Social Media Managers
e Content Creators

Requirements

IT Requirements Knowledge Plus
Access to credible
certifications, third-part

Understanding of genuine _ party

. . . audits, and measurable
sustainability practices and
data to support

greenwashing tactics.

Clear and verifiable
sustainability policies that
can be communicated

effectively.

sustainability claims.

Ability to
sustainability efforts clearly,
honestly, and transparently

convey

to customers and

stakeholders.

Dedication to continuously
enhancing sustainability
practices and avoiding
misleading claims.




Fighting against greenwashing is essential for maintaining the integrity and credibility of your
agri-food business’s sustainability efforts. By following the outlined steps and understanding
the added value of genuine environmental responsibility, businesses can build trust,
differentiate their brand, and promote informed consumer choices. Embracing this practice
not only enhances your reputation but also contributes to a more sustainable and
accountable agricultural sector, driving long-term positive impact for both the environment
and your business.
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