
Food photography is a crucial element in educational marketing activities, especially within 
the agri-food sector. It involves capturing high-quality images of food products to enhance 
visual appeal and convey the quality, freshness, and attractiveness of the products. This 
practice is essential for engaging audiences, creating compelling marketing materials, and 
promoting best practices in food presentation and marketing. Food photography aims to 
leverage photography to highlight the aesthetics and values of sustainable and high-quality 
agri-food produce.
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Description of the activity

Easy operations to be replicated

Select fresh and high-quality food products
Ensure proper lighting (natural light is preferable)
Use appropriate backgrounds and props to enhance the food's appearance

Use a high-resolution camera or smartphone with a good camera
Experiment with different angles (e.g., top-down, close-ups) to find the best 
presentation
Focus on the details, such as texture and color, to make the food look appealing

Edit photos using software like Adobe Lightroom or Photoshop to adjust brightness, 
contrast, and saturation
Ensure that the photos maintain a natural look

Integrate food photographs into educational materials, social media posts, websites, and 
promotional content



Use captions and descriptions to provide context and enhance engagement

Expected outcomes
Enhanced visual appeal of educational and marketing materials.
Increased engagement from target audiences through visually attractive content.
Improved perception of product quality and brand image.
Broader dissemination and recognition of sustainable agricultural practices.

Purpose Added value Target Audience

To visually represent 
food products in a way 
that enhances their 
appeal and effectively 
communicates their 
quality and benefits, 
thereby supporting 
educational marketing 
efforts.

High-quality food 
photography can 
significantly improve the 
effectiveness of 
marketing campaigns by 
making content more 
engaging and 
appealing. It helps 
convey the message of 
quality and 
sustainability, 
encouraging better 
consumer choices and 
practices.

farmers, 
food producers, 
marketers, 
educators, students,
consumers interested 
in high-quality, 
sustainable food 
products

   Type of experts to be involved

Professional Photographers
Food Stylists
Marketing Specialists
Graphic Designers

   Requirements
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Geographical requirements Type of products Legal requirements

Suitable for any 
location with access to 
good lighting 
conditions.

High-resolution digital 
photographs
Print materials such as 
brochures and posters
Online content for 
websites and social 
media

- Ensure compliance 
with copyright laws 
when using props and 
backgrounds.
- Obtain permissions for 
photographing branded 
products or specific 
locations.

Tips & tricks/successful case study
Utilize natural light whenever possible and avoid harsh artificial lighting. For more tips on 
effective food photography, visit Digital Photography School
Case Study: FoodCOMP project and FoodCOMP Instagram account

https://digital-photography-school.com/food-photography-tips/
http://www.foodcomp-project.eu/
https://www.instagram.com/foodcomp_/

