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AgriXPlainer

Creating educational itineraries for tours and visits to your agri-food facilities can provide
valuable learning experiences for consumers, students, and industry professionals.

These itineraries offer an in-depth look at production processes, sustainability practices,
and product benefits, fostering greater understanding and appreciation for a brand.
Collaborating with educational experts and tour guides can help to design engaging and
informative tours.

. Identify key learning objectives: Determine the primary educational goals for the
itineraries, such as teaching about sustainable farming practices, explaining the
production process, or highlighting the nutritional benefits of your products.

. Develop a detailed itinerary: Create a structured plan for the tour, including specific
stops at various parts of your facility, interactive activities, and informational sessions.
Ensure the itinerary flows logically and covers all key learning points.

. Create educational materials: Develop supporting materials such as brochures,
informational handouts, and visual aids to enhance the learning experience. Consider
incorporating multimedia elements like videos and infographics.

. Train tour guides: Train knowledgeable staff or hire professional tour guides to lead the
tours. They should be well-versed in your company’s operations and capable of engaging
with visitors effectively.

. Promote the tours: Market the educational itineraries through your website, social media
channels, and local educational institutions to attract a diverse audience.

. Gather feedback: Collect feedback from participants after each tour to assess its
effectiveness and identify areas for improvement.
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Type of experts to be involved

e Educational consultants/trainers
e Tourist guides

e Marketing specialists

e Content creators (writers, designers)
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1. Engage participants: Incorporate interactive elements such as hands-on activities, Q&A
sessions, and tastings to make the tours more engaging.

2. Highlight unique aspects: Focus on what makes your operations unique, such as
innovative farming techniques or sustainability initiatives.

3. Use clear signage: Ensure all stops on the tour are clearly marked and supported with
informative signage to reinforce key learning points.

4. Leverage technology: Use technology such as augmented reality (AR) or virtual reality
(VR) to provide an enhanced learning experience.

5. Continuous improvement: Regularly update the itinerary and educational materials
based on participant feedback and industry developments to keep the tours relevant and



engaging.
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