
Establishing effective self-branding methods to enhance personal visibility, credibility, and 
engagement with stakeholders. Personal branding serves as a central hub for showcasing 
expertise, building trust, and expanding professional opportunities. 

ENHANCING PERSONAL
BRAND VISIBILITY AND
CREDIBILITY IN THE
AGRI-FOOD INDUSTRY

Description of the activity

Easy operations to be replicated
Increases visibility in professional networks, attracting potential collaborators and 
expanding influence.
Highlight the key strengths and unique qualities of your personal brand and ensure they 
are prominently featured in all branding efforts. Organize an internal reflection session to 
identify personal strengths, key values, and unique selling propositions. Determine the key 
sequence of topics to be included in your personal brand story. Promote your key values 
and strengths consistently across all platforms.

Expected outcomes

Purpose Added value Target Audience

Establishes a professional 
online and offline 
presence, enhancing 
personal credibility and 
trust among peers and 
stakeholders.

Facilitates direct interaction 
with professional networks, 

allowing for feedback, 
inquiries, and collaboration 

opportunities.

Enables targeted personal 
marketing efforts and data 
collection for informed 
decision-making.



In Conclusion Implementing self-branding methods is a fundamental practice that empowers 
individuals in the agri-food industry to thrive in today's competitive landscape. By following 
the outlined steps and understanding the added value it brings, individuals can effectively 
leverage their personal strengths to connect with stakeholders, establish credibility, and 
expand their professional reach. Embracing this strategy not only enhances personal visibility 
but also fosters meaningful engagement with the industry, driving sustainable growth and 
success in personal and professional settings.
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   Type of experts to be involved

Branding Consultants
Social Media Managers
Content Creators

   Requirements

IT Requirements Knowledge Plus

Access to communication 
tools (phone, email, social 
media platforms).

Basic understanding of 
personal branding 
principles or willingness to 
learn through tutorials or 
guides.

Content and imagery 
related to personal 
achievements and 
expertise.

Optional: assistance from 
branding consultants or 
digital marketing experts for 
advanced customization 
and optimization.

Tips & tricks/successful case study


