
Setting a plan and achieving social media goal in nowadays requires a strategic approach, 
adaptability, and a focus on delivering value to your audience. By understanding your 
business objectives, identifying key performance indicators, conducting thorough audits, and 
setting a S.M.A.R.T. goal, you can establish a clear roadmap for success on social media.  

Setting a specific goal for social media is critical in creating an effective social media plan 
that aligns with your objectives and drives meaningful results. Here’s a detailed plan on “How 
do you set social media specific goal”. 

SOCIAL MEDIA
PLANS DIRECT TO
ONE GOAL

Description of the activity

Easy operations to be replicated

Understand Your Business Objectives: Before setting a specific social media goal, it’s 
essential to have a clear understanding of your broader business objectives. These could 
include increasing sales, expanding market reach, new products, or enhancing brand 
awareness.
Identify Key Performance Indicators: Once you’ve established your business objectives, 
identify the key metrics that will indicate progress toward your Goal. For example, if your 
goal is to increase sales, relevant key metrics include website traffic, lead generation, 
conversion rate, and revenue generated from social media channels.
Set Specific and Measurable Goal: Based on your business objectives, establish specific 
and measurable social media goal that you aim to achieve within a defined timeframe. 
For example, if your objective is to increase brand awareness, a particular goal could be to 
grow your Facebook page following by 10% within three months.
Use the SMART Framework: Ensure that your social media goals are SMART: Specific, 
Measurable, Achievable, Relevant, and Time-bound.
Break Down your Goal into Actionable Steps: Once you’ve established your smart goal for 
social media, break it down into actionable steps and strategies. Identify specific tactics, 
campaigns, content types, posting schedules, and audience-targeting strategy that will 
help you reach your goals effectively.



Expected outcomes

Purpose Added value Target Audience

Increase the knowledge 
about a social media plan 
directly to one goal and the 
impact it can have on their 
professional lives. Also, 
they will understand how to 
utilize social media to 
benefit themselves 
professionally

A social media plan is 
fundamental to any social 
media marketing goal's 
success. The plan provides 
direction and a framework 
for measuring progress and 
effectiveness.

You will target your 
audience on social media 
according to specified 
behaviors and 
demographics. All social 
media platforms offer 
tools that allow you to 
make this choice. 

   Type of experts to be involved

· Content creator (text, video, graphics) 
· Single Platform Expert 
· Multi-Platform Integration and Automation Expert  

   Requirements

Geographical requirements Type of products Legal requirements

Before you start creating 
your content, you need to 
understand who your target 
audience is in each region.

You can use tools like social 
media analytics, surveys, and 
customer feedback to gather 
insights and segment your 
audience by location.

The most basic action to take 
is to choose which products 
to advertise and in which 
period. We need to promote 
products at the right time for 
each.

A general rule of thumb for 
small budgets is to allocate 
most of the budget to 
products that can sell. 
Depending on the products 
that bring the most profit the 
result can be amazing.

The adoption of content 
created by third parties like 
photos and music should be 
copyright free. Websites like 
Pixabay.com or 
unsplash.com offer a wide 
range of content usable even 
for commercial use. 
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Tips & tricks/successful case study
1.    Create unique content. The more original the content, the more the search engines like it, 

and, hopefully, your audience. 
2.    Make sure it’s easy to share. Encourage your audience to like and share your posts.
3.    Decide which platform suit your business. Not all social media platforms are right for 

every business or goal you've set. 
4.   Quality not quantity. Focus on quality rather than quantity. Present yourself on platforms 

where the audience you want to target is located, give them value and you will see the 
results of your work in a short period of time.

5.    See here an example of how to set a smart goal 

https://www.youtube.com/watch?v=elJcG83m-qg

